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“Old Betsy” 


to the Elgin (IIL) 


! 


Sound movies-teach fast, effectively / 


Every week more and more movies are 
used as a regular part of instructional 
programs. Educators recognize that audio- 
visual methods are the modern, effective 
aid to teaching 

Now sound movies can get the desired 
message across more effectively than eve 


because the sound track can be changed 


the first Filmosound ever sold 
is retired after 20 years of valuable service 
Public Schools E te Wag 
so vital that he 
with the first Filmosound 


ound movies 
Betsy” 


neti 


roner consider 


placed 


0? ma recording projector, to provide 


ip-to-date audio-visual techniques 


easily to fit a specific need. The Filmo- 
sound 202 recording projector permits 
adding sound to any 16mm movie and 
changing the message as often as desired. 

Wherever sound movies can serve you 
best—for information or for entertainment 

look to Bell & Howell for the finest 


equipment and service money can buy! 


More than three thousand classroom show 
The Pawtucket 


library, a success from 


ings of year! 
(R.L) 
its start 
l6mm 


Howel! 


movies every 


Schools’ film 
over ten years ago, today uses twenty 
Modern Bell & 


the continued 


s film prog 


ound proyec tors 


equipme nt assures 


success of Pawtucket am. 


Now! two great 


FILMOSOUNDS 


Filmosound 202 16mm re. 
cording lets you add 
sound to movies easily, inexpen 
sively. Make your own sound 
movies add sound to old silent 
films. Sound can be changed again 
and again. Plays both optical and 
magnetic sound. From $699 


projectot 


Filmosound 
285 16mm 
optical sound 
projector 
Shows sound 
or silent film 
Full, natural 
sound at all 
volume levels 
With 6” built 
in speaker... 
only $449.95 
Other separate 
speakers are 
available. 


6 
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All Bell & Howell products are 
guaranteed for life! 


“Education Molds 
Our Future... 
Better Schools 

Build a 


Stronger America” \ 
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Bell & Howell Company 

7184 McCormick Road, Chicago 45, Ill 
Please send me, without cost or obli 
gation, complete information o: 
ound movie equipment for use in 

Church 

School 


Indust*y 
Home 


zation (if any) 


County 


Bell «Howell 





SERVING THE NATION’S SCHOOLS 


SINCE the inception of educational motion pictures about 25 years ago, 

ENCYCLOPAEDIA BrirANNica Fitms has progressed continually forward, producing 

and distributing top quality, authentic, integrated films. Nothing has deterred its . 
: 678 PLANTING OUR GARDEN 

professional staff and technicians from aiming at superiority of product... 10 minutes, color, 1 reel, $100 

An expanding list of satisfied film users attests to EBF’s contribution 

to better communication in the classroom, the lecture hall, the discussion 

group—everywhere that films complement the spoken or written 


word... . Today's EBF educational movies reach all Jevels—continue the 


confidence and satisfaction cf yesterday—timely and timeless films. 


PRIMARY GRADES 
MIDDLE GRADES = ra i THE LIGHTHOUSE 
UPPER ELEMENTARY GRADES , 11 minutes, color, 1 reel, $100 
JUNIOR HIGH SCHOOL 

SENIOR HIGH SCHOOL 

COLLEGES AND UNIVERSITIES 

PROFESSIONAL SCHOOLS 

ADULT EDUCATION Pe et a ee 


é —" 
575 UNDERSTANDING VITAMINS 
picture releases—a cross section of 14 minutes, color, 14 reels, $125 


Illustrated are some recent motion 


films that are being offered by 
ENCYCLOPAEDIA BRITANNICA FILMS 
The current titles cover every 
subject matter areaand grade level 

. Consider the seven films shown 
here for study programs; refer also to 
all of the titles now in the EBE 
library; request previews for 
purchase requisition, 


686 OBESITY 


12 minutes, | reel, color $100, b/w 


Encyctjucdia Sir tlannica Filed 


Every scHoor in the nation should augment its program of study by using some 
motion pictures from ENCYCLOPAEDIA Brirannica Fiess. The curricula of today and 
tomorrow are being planned with film integration. Choose only the finest films for 
your visual aids expansion... Use EBF Filmstrips with the same assurance of 
contributing to better Jearning in the classroom—ask for a catalog of authentic 


impressive, inexpensive filmstrips ... Audition some of the selected EBF educational 


610 THE IMPORTANCE OF SELLING 
20 minrutes $100 


b/w, 2 reels, $ 


records, aftet requesting a listing of these supplementary teaching materials. 


EC ncyclopacdta Bitlannica Fibs 
1150 WILMETTE AVENUE + WILMETTE, ILLINOIS + DEPT. SH53 


Senc! the following 
Films 


Nome 
rdicate titles by number School 

Purchase Rent-to-Own 

Rent Preview Street 

Reference List of EBF Films 

Where-to-Use Guide 

Filmstrip Catalog Zone 


City 


WORLD AFFAIRS ARE YOUR AFFAIRS 


27 minutes, b/w, 2'/2 reels, $125 








Film Libraries- 


Now is the time to CHECK your prints 


Are some of your old films Are some of your new films 
[_] Dirty? (} Tacky? 
C} Oily? [} Scratched? 
(_} Dried out? C} “Rainy”? 


If the answer is ‘‘Yes” to any of these questions, 
your next step is to have such films 


PEERLESS - Serviced 


Services include cleaning... repairs... rehumidifica- 
tion... scratch removal...and the famous Peerless- 
Treatment that guards against future damage, 
makes your films screen better and last longer. 


Vy. cP Gil Ge, 
KERLESS 
4 4 AhALkL Xx 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET; HOLLYWOOD 38, CALIF. 


When you write, please mention size of your library and 
maximum number of prints you could spare at one time, for 
cleaning and treatment. 


The basic princir'.s of First Aid are portrayed in 
Johnson & Johnson’s film ‘*t Help Wanted.”’ This 16 
mm. sound picture contains interesting and import 
ant information. Thirty minutes or realism 

If you want to give a showing to groups interested 
in First Aid, send the coupon below. No charge, 
except you pay the return postage for the film, 


Goluvensgohinen 


JOHNSON & JOHNSON 

Dept. "K° NEW BRUNSWICK, N.J 

Please send me information on the Motion Picture 
“HELP WANTED.” 

NAME 

ADDRESS 

CIrTy 











Magazine With a Mission 


| ipesee IS a vast difference between visual programs 
viewed in the home via the family television set. (if 
at all) and the expression of American democracy at 
work which takes place when 30, 50 or several hundreds 
of friends and neighbors gather in their many community 
meeting places to see a film and talk about it after. 

Not only is the performance as much better as only a 
real audience can make it... but something very impor- 
tant to our way of life has taken place. It is the mission 
of this magazine to see that these tens of thousands of 
potential group users of the film medium get the informa- 
tion they need. While we respect the power of television 
to deliver a mass impression, we'd like to see individualism 
and group action encouraged. We'd like to try to remove 
some of the barriers and frustrations which have thus far 
nandicapped many groups from becoming active film 
users. 

The cover of this issue reflects the broad expanse of 
material available... the serious needs of mental health 
education... the inspiring message of American enter- 
prise... the important topic of inflation... and the 
pleasant memories of woods and waters. All these things 
are reflected in our cover scenes. But more important. all 
these films and their most convenient sources are described 
in detail within the pages of the program chairman’s first 
film guide. Schools. churches. lodges. granges. union 
groups and management audiences alike will share the 
benefits. All you need is a L6mm sound projector, whether 
borrowed or bought... and the world is yours for the 
seeing... and hearing! 


See & Hear Magazine 
Issue 40 ¢ Volume 8 e 1953 
Published at 
T7064 Sheridan Road. Chicago 26 
Edited by Ken Durean 


See & Hear: The National Magazine of Films, Filmstrips 
& Recordings. Issue 4 of Volume &, published May 15, 
1953. Issued 5 times annually during the school year in 
October, December, February, April and June, Published at 
7064 Sheridan Road, Chicago 26 by Audio-Visual Publica 
tions, Inc. E. M. Hale, President. By Subscription $3.00 
per year; single copies 50c, Entered as second class matter, 
October 19, 1948 at the post office at Chicago, Illinois, unde 
Act of March 3, 1879. Entire contents copyright 1953; 
international rights reserved. Address all advertising and 
subseription inquiries to the Chicago office of publication. 
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To Fill the Present Gap Between 
Information About Available Films 


and Thousands of Potential Audiences 


ACH DAY and through the long summer evenings 
E ahead, tens of thousands of group assemblies and 
meetings of all Kinds, in recreation centers, city parks, 
at rural crossroads and in the cool surroundings olf 
air-conditioned halls, will provide the audiences who 
need and want the potent ingredients of light-hearted 
entertamment and usetul information which the magic 
of the l6mm sound film can so well provide, 

In the first hall of 1953, literally hundreds of new 
films, representing literally millions of dollars in pro 
duction cost have been prepared tor these audiences. 

Here is the real paradox and the urgent problem 
ol the lOmin sound film field, shared by the audience, 
the producer and by those who hope to bring these 
bMportant factors together 

While magazines devote countless pages to the 
mystical fol-derol of “visual cducation’ . 2. few olf 
us have done anything to meet the most 
problem ol all. The simple truth is that the groups 


urgent 


who can use these films ave poorly mnformed about 
the wonderful fare avatlable to them. Producers tell 
the editors of this publication that it takes nearly a 
year to reach all the possible users of their new 
product with the news of its existence. 

Related to this problem is the distribution complex 
of the ficld itself. News about a good new film on 
Inflation that can be purchased tor 5200 is of little 
value to the Young Republicans’ Club of Rogers Park 
In Chicago. But information concerning a local source 
ol that subject on a low rental basis 7s of imterest 

In this great country, the vastness of oun geography 
and the selbimposed limitations of budget are similar 
problems. What is the good of publicizing a sound 
film on home decoration when no more than five on 
ten prints exist to serve a potential borrowime audi 
ence represcnting ten thousand projectors? 

Phese are the problems of that great Community of 
program Chammen. Phe annual clectorate of this band 
of hard-working Americans deserves something bette: 
from a field that can potentially serve them so well 
Lions 


In Rotary, Kiwanis, Elks on among the 


General Federation of Women’s Clubs or in the 


Parent- Peachers Association, Junior League, the 4-H 


A COMPLETE SOURCE GUIDE APPEARS ON PAGES 17-18 


Matching Films to the Audience 


a fresh approach to the needs of film users 





the AFL, the 
UMW and the vast assemblies of the CLO 


intend to serve. Lhe Veterans 


and the Future Farmers amor 


1p 
thes 
are thr groups we 


organizations alone comprise milliontold member 
ships. And the influence of all these groups is ot 
key importance in their respective communities, Ree 
ognizing this let us see what must be done to serve 
them better and what we intend to do about it 
Kirst and foremost we have thrown aside tradition 
in this single national guide to a wide variety of 


{VAILABLI 


primary ingredients: the quality of the film: listed: on 


films. We have stressed the tollowineg 


evaluated ino terms of its physical excellence; the 
value of the film in terms of its content interest, and 
finally, the availability of the film in terms of enough 
prints widely scattered around the Country so as to 
be reasonably casy for the group to get and show 
Some of these are rental films; some are available on 
a free loan basis, requiring only payment of trans 


portation charges by the borrower. They have been 
selected ima specie arrangement of subject areas, 1.4 
there are pictures on sports and travel, lor women’s 
groups, lor the Commie«nity gathering lor serious cis 
CUSSION groups, and tor next Sunday evenime'’s church 
social. Phey have one thing in common. In these sele« 
tions the reader has fair assurance of availability 

Do you own a Lom sound proyectors Phat ts all 
vou will need—besides a modest budget lor postage 
or rentals. From that point on, the dividends to any 
group using these popular, uselul films will bring 
a handsome return in terms of mereased attendance 
Informed discussion, and sheer pleasure 

Have you seen Out of the North? his thrilling 
color documentary of the annual pilgrimage of game 
fowl is a program event! Do you Know the lacts about 
Inflation? Learn about them in the mteresting, thor 
ough and authoritative language of the screen. Keep 
up with the world about you through the medi 


which recreates the whole sweep of its events belore 


lOmin sound film 


VOur Ves use the magic ob the 


we bring you in these pages 





Scene from “Inflation” 
* This 21-minute color film 
explains the causes and 
effective cures for Infla- 
tion It may be purchased 
for $200.00 or rented from 
the producer, Encyclopae 
dia Britannica Films, see 


EBF, group two, page 17. 






























INTHE American Tradition 


ithim the scope of every organiza 
W tion’s purpose lies the furtherance 
of understanding and appreciation of 
the things which make this) country 
vreat. The American Heritage is” the 
possession and responsibility of each 
citizen, and through the programs of 


his Community groups he can learn more 


ihout it 


Viotion pictures from both sponsored 


md educational sources make casily 
Watlable a huge fund of information on 
American bistory, our economic system 
our government, and the citizen's duties 
In the briel reviews below we have only 
brushed across the field of free and low 
cost Toman film omatertal, but these ex 
unples are typical of the many programs 


walable fo Your organization 


A View of History 
@ Ite relationship ol powel to the 
cle velopment ol our democracy Is the 
theme of the General blectric color 
film, Freedom and Power, With are 
freshing “illustration” rather than car 
toon technique the film moves through 
luistory sine thre American revolution 
offerme an enjoyable and factual moter 
pretation of interrelationships between 
our way of life and the development of 
electric powell 
Opening with crisp scenes ol the 
revolution and the breathless fieht to 
victory the film begins a panorama 
ol the 


miception and growth ol \m 


mdusteial might. Ben Franklin's 


CA PCTIMNCHES we followed by dra 


mativation of the aeenunty of later 
mich I hie Hore voods Hpcore jobs 

more goods cycle is shown through 
the fascinating detatled-drawing tech 
mique until recent times, then live 
ution scenes show the heihts reached 
by clectru powel today and the promise 


ol the tuture 


Sioux Indians seal a marriage with 


a ceremonial pipe in ‘Fallen Eagle.” 


A detailed illustration technique, rather than the usual cartoons, is used for the 
animation in General Electric’s “Freedom and Power.” 


hreedom 
to General Electric's More 


and Power is oa fine addition 
Power to 
Imerica program, and itis widely avail 
ible on tree loan through the Sponsors 
Visual Education Service 

Se 


A scene from ‘Baltimore Plan. 


The Original Americans 
e Unde the sponsorship of P. Lorillard 
makers of Old) Gold 


cigarettes, the history and present day 


and Company 


lives of Indian tribes are beine docu 
mented by a continue series of color 
filrs 

hive films have been made to date 
and the latest North 
' 


deviates shehtly trom the others. Tt is a 


Giant of the 


2iaminute pictorial treatment of Alaska 
Alaskan 


Indians and Eskimos receive corsider 


Phe lite and customs of the 


able coverage, but the principle subject 


is the land and progress of the territory 
/ n fea iomore tvpreal ob the 


rest. It tells the story of mughty Sioux 


once rulers of the great plains but now 


tamely walking in the wake of heroes 


filmed at the Rosebud 


I hie StOTN Was 


Reservation im South Dakota, and this 


restless and unhappy people reenact 
the ceremomies and manner of living of 
their fathers. 

Seminoles of the kuverglades was the 
first in the series, and it was tollowed 
by Pueblo Herttag ind Hops on the 
Vesa. All five are available on tree loan 
from the produces Alan Shilin, but 
prints are heavily booked and programs 
should be planned well in advance 

See Sritin oup th 


A City of Today 


e Certainly an important: part of the 
\merican heritage is maintaming it, and 
one of the places this must be done ts 
in the large city. The problem of slum 
Clearance and urban redevelopment ts 
i Vital ene to millions of Americans 
and it as of economic and. social im 

portance to the entire nation 
Phe attack made on this problem by 
one city is depicted in Baltimore Plan, a 
2l-minute production by Encyclopaedia 
Britannica bilmys, Tne The film tells 
how the communitv was aroused” by 
hewspaper eposes of slum conditions in 
Baltimore, and set about to entorce 
previ musty ignored city ordinances which 
compelled an improvement in) condi 

tions 

Phrough these efforts Baltimore has 
successtully begun the rehabilitation of 
its blighted areas, and the film shows 
dramatically what this means im terms 
ol better and more comtortable living 

lor many of the city’s peopl 
Baltrmore Plan may be purchased tor 
100, or rented for preview itoa tow 
froma the produces It is also avail 
educational film libraries 


s BI 





Basis of Our Economy 
@ An objective analysis of the effect of 


big business On Our private CHILE prise 


economy is made by Competition and 
Big Business. produced bv Encve lopaedia 
Britannica Films, Ine 

In 24 minutes this film defines big 
Dusine SS and places itn proper pt Pspec 
tive alongside other forms of enterprise 
It discusses the eflect of big business on 
such economic problems as monopoly 
entry into the market, and technological 
progress 

The film is definitely serious and will 
be of greatest value as a springboard to 
a group discussion. Phe purchase pric 
is $200.00 or it mav be rented for pre 


view from the producer at a low cost 
See EBF, group two 


On Holding Discussions 
@ More and more organizations across 
the nation are becoming aware of the 
need for informal discussion groups 


Recog 


nizing that tree discussion is) vital to 


among publicminded — citizens 


our political system, they see in’ then 
organizations the opportunity to express 
a voice in local and even national 
affairs 

Kstablishing and conducting etlective 
discussions is oa.) difheult undertaking 
however, and many clubs could use the 
assistance offered by three 22 to 25 
minute Encyclopaedia Britannica films 
They are: Room for Discussion, which 
shows the values to be gained; Hlow to 
Conduct a Discussion, which explains 
the basic principles; and) Organizang 
Discussion Groups, which suggests spe 
cific steps to take. The first: two cost 
$112.50, and the third $100.00. Preview 
rental may be arranged through EBE 
branch offices. While making interesting 
programs themselves, these films could 
provide a foundation within your group 
for many. satisfying meetings in- the 
future. And your members become more 
skilled with these techniques, the satis 
faction will increase. 


See EBF, group two 


This killdeer defends her camouflaged 
eggs in “Bird Nesting Time.” 


Birds of North America 


Nature In Flight 


yvrom the tiny humming bird to. the 

vreat Canadian goose birds are the 
stars of a series of three 10-minute color 
filims sponsored by the 
Moline Co. They 


propriate lor showings to groups with a 


Minne apolis 


are Esper ally ap 


sports or nature interest, but the fascin 
ating beauty of birds makes these motion 
pictures genuinely appealing to almost 
any audience 

The first in the sertes is Bird Nesting 
Time which deals with the home lite of 
1s relatively well-known North Amer 
ican birds. Among the outstanding 
scenes are one of a baby crested fly 
catcher valiantly trying to swallow a 
dragon fly and another of a male tree 
swallow who has to line his mate’s nest 
with hard to find white feathers because 
she won't take the red ones lying around 
the nesting site. 

One point made clear in this film ts 
that because of the tremendous number 
of insects they destroy birds are. truly 
the guardians of our food supply 

Bods of the Prairie, the second in the 
series, won a first award in the class 
room division of the 1953 Boston Film 
Festival. Its locale is the western prarics 
when flowers are in bloom and birds are 
nesting. In one sequence a long-billed 
curlew, the largest of all North Amer 
ican shore birds, puts on her broken 
wing act to lure an intruder away from 
her eggs. Birds of the Prairie emphasizes 
interesting Characteristics like this and 
the infinite beauty of birds which make 
them a resource which should be cher 
ished and guarded as an important part 
of the American Heritage 

The third of 


color bird films shows close ups of many 


Minneapolis: Moline’s 


North American ducks in the beauty of 
their full spring plumage Phe mayestic 


canvasback, the diminutive ruddy duck 


ercen- winged and blue-winged teal, and 
a handsome drake mallard are all seen 
near at hand. Shown in their nests are 
the female redhead and female gadwall 
as well as newly hatched shovellers 

Some ol the exciting shots are of great 
flocks of blue and snow Canadian geese 
pied-billed and western grebes swim 
ming by, and marsh hawks diving at the 
camera. The film is designed tor sports 
men’s Clubs as well as EV and classroom 
use. Tt makes the point that although 
fall shooting with guns is great sport, it 
is even better to go out in the spring and 
hunt waterfowl with field) glasses or 
better still, with a Camera 

Minneapolis Moline Power Impl 
ment Company offers its films for trans 
portation and insurances charges only 
For bookings write the company’s ad 
vertising department 

See M-M 


{ roup three 


A graceful common tern, one of the 
stars of ‘Birds of the Frairie.” 





This little waif 1s 

one of the innocents who 
are paying the price of wa 
and poverty in many part 


of our world The Children 


The picture iw rieht, below 
Famine and disease ave the allres 
of Mars and they attack oun 
and old in Kovea, Southeast Asta 

and other wital areas where 


t7N ores do battle tor treedon 


Tlie Internation i 
n Paris, childre 
t vehah fatiaon 


UNICEE funds 


chin pues 


“THE CHILDREN’ 


a new United Nations film shows their worldwide plight 


ost of the 900 million children who 
M live in today’s world are. finding 
that it isn’t easy to grow up. Sometimes 
it's not easy to stay alive. Thev don't 
make war ol poverty politics or disease 
but they suffer the consequences of these 
things 
Children aren't equipped to cope with 
hunger, homelessness, or desolation, and 
millions of them need help. They are 
Nations 


International Children’s) Emergency 


vetting ait) from the United 


bkund which ts suppported solely by 


voluntary contributions from govern 
ments and individuals 

UNICEF was founded in) 19160 to 
bring emergency relicl to the children 
suffering the aftermath of total war. In 
1950 it received a new mandate trom the 
United Nations to bring aid also inte 
the many regions which lack modern 
equipment, supplies and skills to protect 
the health and welfare of them children 

The JOuminute motion picture The 
Children, which received a 1953 award 
of merit trom Scholastic Teacher Maga 
me, describes UNICEE’s attack on these 


It shows how today, with the 
help of UNICEF and the World Health 


Orevanization, local governments can 


proble ms 


strengthen their child care services and 
build safeguards against the disasters 
which threaten their young peopl 

Phe films shows the food production 
the health programs and educational 
activities carried out in many areas, with 
the aid of the UN, which are makine a 
happier, healthier and more hopetul 


world for tomorrow's citizens 


Just one of the growing library of 
United Nations’ motion pictures and 
filmstrips, The Children may be rented 
olhcial 
throughout the U. S$ 


for 82.50) from distributors 
listed by the 
Ieditors at the back of this issue under 
Group 6, UN 
UN films is available from the Depart 
ment of Public) Information, United 
Nations, New York City 


\ complete catalog of 


Also ask about Screen Magazines, a 
series Of short documentary films which 
United 


lomm films are also 


relate Current activities of the 
Nations I hese 
available through UN. distributors. 





THINKING RIGHT 


child development and mental health on the screen 


A gre was a time when people didn't 
talk about problems of the mind 
But as progress was made in the study 
of the mind and emotions, and as the 
public learned, mental health became 
recognized more and more as one of the 
problems of mankind which something 
can be done about 

Phe lomm film is playing an Import 
ant part in helping the public under 
stand what can be done in the home and 
in the community both to help people 
who have difhculties, and to prevent the 
development: of mental problems. Par 
ents clubs, women’s organizations and 
many other Community groups have a 


vital interest ino motion pictures which 


Anger against his father and resultant 
guilt disturb Paul in “Fears of Children.” 


explain in’ understandable terms what 
they can do for them children and for 
the whole family 

Several films which discuss some of the 
problems faced by children and the 
aged have been produced by the Mental 
Health Film Board. Set up to plan and 
carry out a coordinated film production 
program, the Board is made up of 
representatives from psychiatry and. the 
public. Al of the films produced by the 
Board are approved and recommended 
by the National Association for Mental 
Health, and the National Institute of 


Mental Health 


@ hears of Children is a 29-minute filin 
about a normal five-year-old) and his 
well-intentioned parents. | pisodes typi 
calin families with small children show 
how the boy’s fears of the dark, being 
alone and new situations are related to 
his parents. Phe film points out. that 
these fears are common among children 
between four and six and may be ac 
centuated when parents become either 
too Provective Or OVECT-SEVere, 

Scenes in the picture show the boy's 
fears bringing him to a state of panic 


and when this happens the parents begin 


a 9 oe 


to realize how they have contributed to 
the dithculties. As the film) closes the 
mother and tather are beevinnine to 
deve lop attitudes which in time can keep 
them from adding to the emotional 
burdens of their child. For its value as 
a classroom film Fears of Children ve 
cerved an award for outstanding merit 


from Scholastic LPeacher magazine 


@ the 


sidered ino the 23aninute Farewell to 


period ol adolescence Is con 


Childhood. Wtois the story of a normal 
teenager who wants independence and 
the privileges ol adulthood, while at 
the same time fearing them. She ts 
shown to be uncertain while her parents 
are bewildered and contused As the 
picture shows her emotional ups and 
downs her parents begin to understand 
her point of view, and they develop a 
deeper appreciation of them daughter's 
adolescent: problems. The girl also be 
comes aware that parents, too, need to 


be understood 


Iwo earlier films produced by the 
Board deal with the problem of a boy 
who is caught stealing, and with trustra 
tions of entering old age. 

e dnery Boy is a 33-minute film about 
a boy who was sent to a child guidance 
clink when he was caught stealing in 
stead of being treated as a criminal. His 
problem is shown to be emotional, and 
itis traced back to its basic causes. Ee 
ison his way to recovery at the end ol 
the picture, and the audience has seen 
how unconscious motivations can albect 


the behavior of both adults and children 


Imaginery fears of a nightmare are 
very real to Paul in “Fears of Children.” 


@ The Steps of Ave shows the contusion 


ol a woman of 62 as she laces retire 


ment, unemployment and emotional 
problems which everyone must lace 
when he grows old. The film is designed 
to help people early in lite to adjust 
to these problems, and itis of particular 
interest to those who live with older 
people and want to make their lives 
happier and more rewarding 

Rental from local film libraries 


Or “ee VB raonp tiwo 


Presenting ‘‘Out of True” 


@ tlhe recent award oof merit by 


SCHOLASTIC magazine classifies Out of 
Prue as an outstanding Classroom film 
but the approach of this recent: British 
Information Service sound release ts 
broad enough to serve any adult audi 
ence interested im mental health. [ts 
mission is to bring understanding of the 
role of the mental hospital not as 
a plac to be dreaded but as a place 
where the mind may be healed 


Rental trom British ronup two 


Molly, who appears in “Out of True,” is partially recovered from a mental break 
down. Anxious to see her children she runs away from the hospital to be with them. 





WOMAN’S 





OU 


A painting comes alive to model a 
garment in “Figures Are Fashion.” 


n women's clubs, PEA’s and the 
many other COMMINUDALY Organisations 
where women discuss their problems 
md anterests, the film has become a 
favorite program tool, Subjects aren't 
lumited to homemaking and children be 
cause today’s woman 1s concerned with 
all tacets of her active lite as mother 
purchasing agent and = good citizen 
Briefly reviewed below are current 16 
mn motion pictures ol proven) popu 


larity among these women’s groups 


Stretching the Budget Dollar 


@ faking full advantage of authorita 
tive consume product information, and 
using caution in buying things on time 
are the subjects of two recent Coronet 
hilms productions. [hese pictures, Jn 
stallment Buying and Consumer Pro 
fection, seem to be especially useful for 
forum discussions, and they are becom 
ing widely available as educational film 
libraries throughout the nation acquire 
them for low-cost rental 


The pitfalls of buying now and paying 
later are dramatically demonstrated in 
the Tlminute film, Installment Buying 
Complete investigation of credit, con 
tracts and interest rates is encouraged, 
“Installment Buying” advises careful 
checking of contract terms. 


es! » 
; a 


and according to the film the prospective 
buyer should ask herself three ques 
tions: Is the article worth buying this 
wav; Can | afford ity Am | getting the 
best termsr 

Consumer Protection offers an Il 
minute ce scription of both consumer 
und government services available to the 
prospective buyer. By taking advantage 
of this information, the film = says, the 
consumer is properly protected ino her 
buying. The higher standard of living 
made possible by buying on the basis of 
more than price and appearance alone is 
vividly illustrated 


See Coronet, group two 


For the Lady of Fashion 
e@ The paintings in an art gallery come 
to life to model foundation garments 
and bras in Figures Are Fashion, 22 
minutes, sponsored by Warner Brothers 


Company. The garments shown are pro 


perly selected for different figures, ages, 
and occasions. It is an educational fash 
ion show in color orginally produced 
for the anual buyer's show in New York. 
Facts about Your Figure is a Wd 
minute film made by the same sponsor, 
It describes the proper selection of bras 
and foundation garments for teen-age 
girls through three typical girls who are 
preparing for a home economics fashion 
show. Throughout the film though, are 
basic facts and information that should 
be helpful reminders to any woman. 
Common posture defects, basic figure 
types, how to measure tor proper fitting, 
and proper care for bras and girdles are 
all illustrated and explained in color. 


See Modern, group one 


e The Pepperell Manufacturing Co, pro 
duced the color film, Dear Miss Mark- 
ham, which uses a trip through a cotton 
null to show consumers many facts about 
fabrics which they should know. The 


Information that helps you make wise 
purchases is in “Consumer Protection.” 


oe 





production required to turn raw cotton 
into finish sheets is shown, and the 26 
minute film winds up with some tips for 


better buying... .See Modern, group one. 


Your Child’s Eating Habits 


e The problem of feeding the child too 
old for a formula, but not quite ready 
for steak and french fries is seen from 
the child’s own viewpoint ino an 18 
minute film sponsored by General Mills. 
Food as Children See It features an 
ideal meal for pre-school children, com 
mon feeding problems and_ solutions, 
and meal planning and preparation for 
health efhiciency based on the basic 
seven food groups. 

Produced under the direction of Dr. 


Miriam EF. Lowenberg, a nationally 


This young man’s viewpoint is con- 
sidered in “Food as Children See It.” 
known nutritionist and authority on 
child feeding, the film should provide 
some of the help often necessary to put a 
physician's advice into practice. 


About Your Fine Things 


Present day practices in glass-making 
and how fine glassware is made are des 
cribed in simple terms in Crystal Clear, 
a 28-minute color film produced by the 
Fostoria Glass Co. An important sequ 
ence is devoted to table settings for 
breakfasts, luncheons and various types 
of parties and dinners 


See Modern, group one. 


e The relationship between patterns 
used on modern silver and the art of the 
periods which inspired them is traced in 
The Romance of Silver Design, a 27 
minute color film sponsored by Reed & 
Barton. 


Beginning with the heritage of silver 





as the most beautiful of prectous metals, 
it shows a procession in the Lemple of 
Karnak in Egypt, Persian scenes of the 
time of Darius, and other scenes made 
in tran, 


Greece, Italy, Switzerland, 


France, England and the United States. 


See Mode mi, group One 


On Buying Carpets 


@ How a young couple can redo their 
living room without straining the famuls 
budget is shown in Miracle Under Foot, 
a 16-minute color film sponsored by the 
Bigelow-Santord Carpet: Company. 
The story is told through a couple 
that has both the financial and rug 
problem. They learn how to make then 
home more attractive without great ex 
pense from a lecture by the sponsor's 
Many 
hints that can be utilized by everyone 


decorating consultant. 


helptul 


in redecorating the home are presented. 


See Ideal, group one 


Preparation for Freezing 


e Many new) products and processes 
have contributed to the health and well 
being of the family while making life 
easier for the homemaker. One of these 
is the home treezer which has opened 
up a whole new group of menus. To 
help you get the most out of both 
freezing foods, and using them later, 
General Motors made Frozen Freshness, 
a hall-hour color film available on free 
loan. 

The film’s setting is at a large county 
fair with its gaiety, midway and fascin 
ating exhibits. A typical American 
family is seen touring the fair, and it 
reaches a trozen foods demonstration. 

At this exhibit a home economist re 
views the history of various types of food 
preservation. Nearly every category of 
food is included, and the demonstrator 
shows which should, and which should 
not be frozen. To finish the film the 
proper preparation of foods and the 
actual freezing process are illustrated. 

See GM, group three. 


Tempting recipes to appeal to all types 
of men are offered in the Armour Films. 


ON COOKERY 
& GROOMING 


in color motion pictures 


for women’s groups 


by armour and company 


conomical and tempting recipes, 
Wiscchinn hints and advice on good 
grooming are the subjects of a growing 
collection of color motion pictures pro 
duced by Armour and Company, and 


available without) charge to groups 


throughout the nation 

Some of the shorter cooking subyects 
are handled in’ pairs which make con 
programs. The ABC's of 
Beef Cookery with Can You Carve otters 


vernicnt size 


26 minutes of advice to every woman 
who has occasionally cooked beet less 
than perfectly, and every man who ever 
wrestled a hunk of meat and almost 
lost the fall. 


How to cook chicken, and the tech 
nique for making pies are explained in 
Spring Chicken Year 


‘Round and Easy as Pre. For some easy 


27 minutes by 


and appealing recipes there is the 21 
THINULe pair, Your Frankfurter Favorites 
and Better Bacon 


The populartiy of the shorter Armour 
subjects led to the production of three 
22aninute motion pictures of the samy 


type. Let's Talk 


even good cooks some ideas about cook 


Turkey should give 


ing; carving and serving turkey all year 


long. 


Your Festival of Cheese Recipes tells 
the interesting story of how cheese is 
made and offers a score of ways to use 
cheese in preparing a variety of dishes 
kach recipe is fully explained and de 


“Let's Talk Turkey” suggests that there 
is waste in many types of birds. 








An expert demonstrates the proper way 
to apply make-up in ‘The Clean Look.” 
monstrated. The third picture along 
this line as Pantry Meal Magic. Four 
women visit a test kitchen and learn 
some “quick and casy” meals based on 
canned meats and meat dishes. One of 
the women is followed home where she 
tries out some of the ideas presented 
This is one of the Marie Githord series 
Armour 


ol films produced for home 


ccomnomics Classes 


lo promote and explain Armour’s 
Dial soap, the company produced the 
Clean Look \ 


matron and bus 


Omimute film, The 
housewile, teenager 
ness woman each demonstrate proper 
methods of washing to cleanse the pores 
and stimulate circulation. They also 
show how to achieve the “natural look” 
with makeup, set hair according to 
facial contours, and acquire gracefulness 
The film vives basic information for 


good grooming trom head to toe 


See Modern, group one or 


1ssn group one 


A variety of easy-to-fix meals are 
shown in “Spring Chicken Year ‘Round.” 





= 
A Selection of 
Films Help Meet Current 16mm Sound 
O T ffj M Motion Pictures for 
Ur fa Ic enace Safety-Minded Clubs & Schools 
Fourth of July holiday, Labor which should be seen by all candidates 


ind every summer weekend to for sélf-annihilation 


hundreds of Americans will de 7 
For ‘Minor’ Violators 


needless trate accidents. Estimates 
hive average people who might be 


by the Natronal Satety Council as to how 
anyone, start out on a trip in this lomm 


sound film, dnd Then There Were Four, 
co-sponsored by Socony-Vacuum Oil Co 


many people will be killed during each 
holiday period receive wide coverage 


in the newspapers, but week in and week 
, In Magnolia Petroleum ¢ and Gen 
out the hivhways take a huge toll re p ms we yidesios 
eral Petroleum Co. You ride with these 
raradless rf publicity ; 

ordinary people, who aren't: “reckless 


More people are killed on our oh . : —- drivers but who commit. minor viola 


ways than are killed en battle, and in ve Sa : ° tions, as they demonstrate the needless 


covnition of that situation many. firms Judge Sabet Alton Platt hears the 
have sponsored Lomi films which pro 


deaths caused by “take a chance” driv 


: ' a : - ing. The film is 18 minutes of terrific sus 
cases in award-wining ‘Day in Court. 
mote saler driving pense, and the message that) ordinary 


For the Non-Driver driving is not safe driving is impressed 


Some of these driver training and 
hres oan from rOouUp One Vodern 


Hety motion pictures are reviewed be @ lhe Case of Tommy Tucker is an 


low. They are aimed at every age group ISaninute Chrysler Corporation — fil \ cynical professional racing driver is 
ind can play an important part in every turned into a one-man safety Campaign 
which dramatically teaches satety to . 


on PZ ATIOUE S| COMDIEUIETEES SCTV ICE pro . 
tecmavers and younger children. Thre 

ram 
job ol the pedestrian ind bievclist. as 
Court's Eye View well as the driver are emphasized, and 
the rules of safety are cllectively impress 


@ International Harvester Co., Inc. pro 
ed. Several scenes show the way. that 


duced the halfhour film Day in) Court 
any people risk their lives by taking 


which reviews the cases of typu il trathe 
litthe chances in trathe 


law Violators. Inia factual and belrevable 
hie loan from POuUpP One Vodern 
manner the film presents seven cases in I 


moaverage trathe pudge’s day. Through Teen-Agers in Traffic 


liashbacks and the thoughts of the 
Phe problem of “teenicid ol the 
judge the viewer sees careless driving 
hilling caused) by reckless immature 
that could well be his own kor ats 

drivers was considered by Lumbermens 
eflective message that safety is the bus These likable people are the ones who 
Mutual Casualty Co. in the 20-minute 


eoneeir sig sm neces film Last Date It Is thre unforgetable came back on “And Then Were Four,” 
Commitice on Filme for Saferx story of four teen-agers whose lives were in the Kaiser-Frazer Sales Corporation 
drastically affected by their careless film Word of Honor The lriver’s 
loan from group one, Modern driving. Phe picture has been called one change comes about alter he almost 
loses his life through encounters with 
hot rods on the highway. In 24-minutes 
of excellant story he sells the KE satety 
Campaign to the young drivers of Los 
\neeles by talking their language 


See any AKarser-brawer Dealey 


Disney's ‘Motor Mania” 

@ Iie three special awards eIVen to 
“Motor Mani.’ a Walt Disnev Lomi 
color release, place it among the out 
standing films promoting greater motor 
ing safety. Tt is a cartoon “special 
starring Goolty as both pedestrain and 
driver, running for seven minutes of 
top entertamment. Prints will be avail 
able for rental at S3.00 by August 15 
irom all licensed Disney dealers. Write 
Walt) Disney Productions, l6mm- Film 
Division, 2400 WW. Almeda Ave Bur 
bank, Cal, and a print will be shipped 

Three 11-minute Coronet Films, “Safe Driving: Fundamental Skills,” from the dealer nearest you 

... Streets and Highways,” and ”. . . Advanced Skills and Problems,” 

are a complete safety course. Though produced for schools they are 

suitable for any audience. For rental source write group one. 











WALT DISNEY’S “MOTOR MANIA’ 


fa) 














THE KINDLY “* wR WALKER." who wouldn hurt a bug, 18 
the subject of Walt Disney's powerful new animated 
cartoon short in Technicolor WOTOR MANIA, ** On his 
way to the garage, he 10 a nsiderate areful 


cavalszed catizen But 4 
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Award - Winning 


16mm Films 


Here are selected titles of 
Jomm sound films recently 
accorded: honors at civic 
film festivals and other 
COMpPCULOnNs Look for 
these titles im the lists 
available trom vour local 


film library sources 


Adult Education 


That the Deaf May Speak 

Lexington School, Deat 
The High Wall 

Anti: Delamation League 
Pressure Groups 

hnoyvel. Britannica bilms 
Dark Interlude 

Overbrook School, Blind 


Safety Education 

Ihe Hold These Pruth 
Nat. Council of Churches 

I Beheld His Glory 
Cathedral Films 


Religious 
{ Phantasy 
Nat. Film Board, Canada 
Imaves Medievales 
\. bk. balms, Tine 
John Gilpan 
British Tnformation Set 


Art 


Out of the North 
Nash Motors 
CGrunnonye the klyways 


Remington Aros 


Sports and Travel 


Warns Fler Win 
United Airlines 
Mark of 
\nheuser- Busch 
frnevican Harvest 
Chevrolet 


Films from Industry 


Day in Court 
International Harvester 
Closed Bool 
harm Bureau Mut. In 
VIotor Manta 
Walt Disney 
Mickey's Bre Chances 
V.ALA. Found. for Safety 
Lhe School Safety Com 
Automobile Club. S. Cal 





film bait for sportsmen 


a sampling of the thrills awaiting your group 


A mong the most popular of all l6mm 
films are those catering to sporting 
interests. Many sponsors devote huge 
budgets to motion pictures of this type 
md as a result there are hundreds of 
tithes. Subjects range from baseball 
through fishing in South America, and 
many of the films are among the finest 
ever made. Most of them rank high as 


ittendance builders 


Baseball and Game Techniques 


@ Professional baseball is of national 
mterest. year round. While in’ season 
newspaper space and radio and tele 
vision time devoted to the game offer 
proof of its popularity, and when the 
year’s schedules are complete the “hot 
stove” league takes over for rehashing 
and planning 

lo foster and maintain this interest 
in the sport the American and National 
baseball Clubs 
offer a growing library of educational 
and World Series films. Highlights and 
important: plays of each World Series 


Leagues of Professional 


are recorded, and half-hour films spon 
sored by A. G. Spalding and Bros., Ine. 
and Hillerich and Bradsby Co. are avail 
able on each series from 19435 through 
1952 

For general background on the sport 
the clubs offer The Democracy of Base 
ball, a short history featuring past and 
The Un pre in Baseball, 
and others on the order of Double 
Play Kings of Baseball 
films sponsored by Spalding have been 


present: stars 
Instructional 
made on the fundamentals of the game. 


Inside 


diamond in) 30° minutes, Circling the 


Baseball covers play on the 


Bases stresses the technique of | base 
running in 20 minutes, and Infield Play 
at First and Third is a 20-minute film 


on defensive play at these positions 


These films and others are available 
for transportation charges only from 
Lew Fonseca, Promotional Department, 
American and = National Leagues of 
Professional Baseball Clubs, 64 b. Jack 


son Bivd., Chicago 4 


@ Another growing library of baseball 
films is maintained by U.S. Rubber Co. 
on Little League Baseball, a scale model 
of the professional game for 8 to 12-year 
olds 

This movement, started by Carl Stotz 
in Williamsport Pennsylvania, vrew 
rapidly after World War IL and in 1948 
U.S. Rubber began sponsoring a_ big 
national tournament. 

Motion pictures on each Little League 
World Series are available on free loan, 
and in addition the sponsor has made 
some general films. Little League Base 
ball is a 254aninute film on the origin 
and history of the game, and J/ittle 
league Baseball Basics combines the 
techniques developed to teach funda 
mentals to the smalbsize players with 
highlights of the L951 series. 


Free loan from USR, group one, 


e@ How to improve baseball technique 
with scientific batting method and 
fundamentals of fielding hot grounders, 
covering bases, pitching and catching 
is the theme of Play Ball, Son, spon 
sored by the Ford Motor Company. 
In this 15-minute documentary, Joe 
Cronin, a baseball immortal, demon 
strates the game's fine points to a 


With as many as two hundred decoys in place and gun loaded with shells of 


great power and punch, the hunter faces his biggest thrill 


seen in “Gunning the Flyways.” 


deluxe waterfowling as 


One of the many boats in Evinrude 
films carrying the sponsor’s product 
and message. 


teenage group while a narrator describes 
basic diamond play at every position 
Major league players and scouts have 
called it an excellent instructional film 


on the national pastime 


For the Outdoorsman 


@ kvinrude Motors of Milwaukee, old 
est outboard motor manufacturer, has 
sponsored 15 motion pictures of interest 
to outdoor sportsmen. Most of the films 
concern fishing, with an outboard 
naturally, and a few deal with other 
types of boating. 


Trout fla 
Shoshone, a 27-minute color story of the 


Ihe newest release 1s 


battling trout in the clear waters of Lake 
National 


KFreedoms 


Shoshone near Yellowstone 
Park. This film won the 
Foundation George Washington Honor 
Medal. Another prize-winner is the 13 
minute film Jn the Valley of the Wolf, 
which received a Boston Film Festival 
Merit Award. It tells the story of carp 
spearing in the spawning areas of the 
Wolf river. The carp, an enemy of the 
black bass, is hunted to” preserve a 
favorite game fish. 

Among the other Evinrude films are 
That Boy of Mine, 
his dad traveling the canoe trails of 
Canada’s Quetico National Forest; Cal 
ifornia Trout, 13-minutes in the lakes of 
the High Sierras; and Lake Supertor 
fdventure, 20 minutes of fishing and 
hunting in the north shore waters. This 


about a boy and 


whole series is available for transporta 
tion charges only from Ideal Pictures 


Corporation. See Ideal, group one 


e Game fish, which seem always. to 


cooperate in motion — pictures, outdo 
themselves to provide thrills and ex 
citement in Fabulous Fishin’ in South 
fmerica, a 22-minute color film co 
Johnson Motors, Pan 


Airways, Pan Amer 


sponsored by 
American World 
ican-Grace Airways and South Bend Bait 
( ompany 

Stu) Pritchard and Cecil Wallace, 
famous anglers, hook as many as 40 
I8-pound rainbow trout in the course 


of a day's fishing in the Chilean lakes. 





In the Uruguay River they catch dorado 
a spectacular fish that looks like a. sal 
mon and jumps like a tarpon, and off 
northern Chile they) find marlin’ and 
swordfish as thick as minnows 

The film more than proves that South 
America is one of the few spots in the 
world where fishing is still truly fab 
ulous, and as a bonus it has some fine 
scenery—sky-breaking 
like lakes and beautiful birds. Modern 


is the source for free loan. 


re 
mountams, vem 


Sec group one, Vodern 


@ Lee Wulf, world-famous authority on 
hunting and fishing, has produced Wings 
for the Hunter, 
the Angler which he made for the Piper 


a sequel to Wangs for 


Aircraft: Corporation: several years ago. 
The film moves from hunting Hun 
garian partridge on Prince Edward Is 
land to some of the world’s finest goose 
shooting on the west coast of Mexico 

It is 23 minutes long and in full color 
and throughout are some fine flying 
shots. As part of the story Wulll show 
his two sons good satety practices and 
the techniques of hunting everywhere 
they vo. Available on tree loan trom 


Lock Haven, Pa 


Sponsor's sales dept. 


e@ Gunning the Klyways is a prize-win 
ning film produced by Remington Arms 
Co., Inc. Blue goose hunting on the 
tundra near James Bay, Canada; broad 
bill on Long Island Sound; mallards 
over the pimoak flats of Arkansas bring 
the sharp smell of gun smoke, salt an 
and swamp to every sportsman in the 


audi Hic 


The editors highly recommend this 
outstanding motion picture to all audi 
ences, with the warning that prints are 
always heavily booked Request it as far 
in advance as possible from the sponsor's 
2, Conn 


idvertising dept Bridgeport 


One of the fabulous fish caught in 
“Fabulous Fishing in South America.” 


For the Racing Fan 


@ Diesel Race Car, a 45-minute film in 
color sponsored by Cummins Enein 
Company, could be called the story of a 
great failure. It is an honest record of 
a good try, and an exciting picture 


Car No. 28, in last year’s "500" at 
Indianapolis, never finished the race, but 
ii qualified for the poll position with the 
record time of 138.01 miles per hour 
Phe car, made by this film sponsor, a 
diesel engine manulacturer, was tops 
in areodynamic styling. speed and stabil 
ity. Being pulled out of the race because 
of breathing difhculties did not make it 
a failure in a broad sense, because every 
fact discovered during the building of 


the great diesel will be used tn Cumiunins 


future engines See group one, Assn 


ABR 


The highlights of 1952 boat and auto 
racing are in ‘Racing Champions.” 


@ Highlights of the 1952 racing season 
are the subject of Racing Champion 
a 2daniute color film produced by the 
Champion Spark Plug Company. Dirt 
track, sports car, stock and boat) races 
are covered together with Championship 
events and the annual “S00" at Tnadian 


apolis 


One of the outstanding scenes is ol 
a lOcar crash at the modified stock event 
at Langhorne, Pa. Fire sweeps over the 
mangled autos, and the mavhem ts 
terrific, but not a driver was seriously 
hurt. Phe pictures includes scenes from 
some TS racing events—the best of them 
dl. kor distribution mmformation write 
foledo 1, Ohto 


the sponsor 


So You Won't Get Lost 
e How to find your way in the wilde: 
ness is explained in the 26-manute colon 
film By 
Silva Inc 


Map and ¢ OMLPAass sponsored by 
ot Sweden 


hilm shows a father and son learnine 


to explore the country around then 
summer cottage and as they make then 
wav through the brash they demonstrate 
how they learn to read maps md ou 
ompass. International Film Bua 
the U.S. distributor on a rental ba 


See TEB, group t 


Simple Steps for a 
Good Film Showing 


Be sure the room you plan to use 
is well ventilated. 

Locate an electrical outlet) near 
the projector, make sure it is alive 
and check to see that it is on a 
different. circuit’ than) the room 
lights. 

Locate the light switch and dele- 
gate someone sitting near it to 
control the room lights for you. 
Check your equipment. It’s a 
good idea to have extra projection 
and exciter lamps, and an extra 
projector fuse on hand. 

Clean gate and all surfaces which 
the film will pass over, 

sefore the audience arrives check 
film to see that its correctly 
threaded and test run to check 
focus. 

While audience is being seated 
warm up amplifier, 

Don't leave the projector during 
the showing, check occasionally to 
see that film is operating properly. 
To prevent an awkward pause at 
the end of the program have as- 
Sistant ready to turn on room 
lights immediately after the Last 


scene, 





‘ROUND THE WORLD 


With Screen and Projector 


Yummer is the time for travel, and 
S uppermost in the minds of millions 
of Americans is where they are going 
to go during them vacations. But satis 
faction of the urge to see new places 
and things doesn't have to be limited to 
the two or three weeks alloted by an 
cmiployer Phe sights and appeal of 
nearly every interesting place in’ ou 
vast world have been recorded on Lomi 
film, and hundreds of tithes are avail 
able to the program chairman who needs 
vomething different to keep attendance 
from dwindling in the hot weather 

Airlines 


praannne automobile manulacturers, and 


railroads, steamship com 
other groups of firms as well as educa 
tional producers have whole libraries 
of films featuring scenery, adventure and 
excitement a this country and abroad 
We can briefly mention but a tew of 
the avathable pictures, but the iterested 
user can locate many more through his 
local film dibrary, or from many spon 
ers and commercial film distributors 
Check the 


17 and 18 tor likely prospects 


durectors ol sources pages 


“Wings to the World’ 
e Wines over the World” is the tithe 
of more than a dozen travel films spon 
sored by Pan American World) Airways 
Among the places visited are brance 
Hlawan md Mexico Wangs 
ott is the Latest release and dike 


Bermuda 


most of the sertes aoa among the best 
in traveloves 

hae Yanmute color story ais) built 
wound a young couple remainiscing 
ltalian vacation. As. they 
sketchbook thre 


charcoal drawings bring back episodes 


thout thea 


thumb through het 


from thew trip hey wander about the 


roms of Rome, climb Vesuvius, tou 


scene from “Wings to Italy,” the 
latest of Pan American’s travel films. 


Pompenm and the beach at Capri, and 
do the many places for which Italy 
iS famous 

Information about the rest of the 
series and the name of the nearest 
eeenoy which will supply the films, for 
Tranisportation charges and sometimes a 
small service fee can be obtained from 
Pan American World Airways, Inc.. 135 
bast 12nd Street, New York 17 


Ocean-Going Fun 
@ bhnuchanted FHolida 
Moore McCormack Lines, [ne 


story of S38 relaxine days at sea mm such 


produced by 
isa color 
romantic places as Trinidad, Rio de 
Janeiro, Montevideo and Buenos Airies 
One of the highpoints isa detailed ac 


Ni ptune ¢ 


formed on uninitiated me ophytes during 


count ob the ceremony pel 
thew first crossing of the equator 

This S3aninute film ois the latest of 
four motion pictures by Moore MeCon 


mack featuring the lure of faraway 


The Neptune Ceremony performed on neophytes at the equator and the excitement 
of shipboard life are outstanding features of “Enchanted Holiday.” 





places and the excitement of a ship at 
sea. The others are South to the Sun, 
Great Cargoes and Rio, the City Marvel 


Ous 


All four are distributed through the 
sponsor's 12 district offices. For the ad 
dress of the one nearest you write 
Moore-NicCormack, Inc., 5 Broadway, 
New York 4 


Our Near Neighbors 
e@ The major scenic areas of Canada 
and background material on that) na 
tion’s expanding industry and economic 
development are treated in) Canadian 
Pattern, a half-hour color film by 
Pacify The film hits the 


tourist: spots, and on the train ride in 


Canadian 


between there is some fine scenery 


This is one of 19 travel motion pic 
tures, produced by this railroad, which 
are available for transportation Charges 
only from any representative of the 
sponsor, For the address of the office 
nearest vou write the Public Relations 
Department, Canadian Pacific Railway, 


Windsor Station, Montreal, Que 


Within the States 
e A 27-minute trip through the tourist 
vttractions of 15 midwestern states is 
offered ino the Standard Oil Company 
Midwest Holiday 


Phere’s a light romantic plot, but the 


of Indiana color film 


main value of the film lies in the scenery 


Phe film moves from the sparkling 
waters and vrassy sand dunes of Lake 
Michigan to oan old water wheel in 
Indiana which tells of the hardships and 
enterprise of the carly pioneers. Re 
stored log cabins at New Salem, Elinois 
recall Abn 


and the wide sweep of the Mississippi 


Lincoln's place in’ history, 


brings back the old river days. 


Farther west are Pike’s Peak and the 
Rockies, and Trail Ridge Road winding 
twomules high among snow-streaked 
peaks I hie Pa peste Tetons tower above 
Wyoming plas, and Pine trees frame 
t brilliant view of Jackson Lake and the 
mountains behind it. Lo the north are 


the sights of Yellowstone park 


Good entertainment is the kevnote of 
Viidwest Holiday 
with a lot of human interest 


and it does a eood job 
SCCTIIE 
modern 


wonders and historteal and 


events 


Distribution is) limited to 15 mid 
western states where Standard of Indiana 
operates. Modern Palking Picture Sers 
we othees im these states offer the film 
ona free loan basis. (Colo... Ub, Ind 
lowa, Khan. Mich... Minn. Mo., Neb 
N.D.. Okla. SDL. Wise Wy.) 


“See { u ¢ Vodern. 





A Directory of National Film Sources 


@ Listed on these two pages are the sources of films re film he can easily determine the sources most likely to 


viewed in this issue and other major suppliers of lomm have what he wants 


motions pictures. Phis isa new approach to the classification When requesting films always write the closest geograph 


of film sources offering greater convenience to the film user ical office when more than one is listed. This saves trans 


The listings in each category usually offer the same general 
types of films on the same terms. Phe regular film user can 
quickly tell which sources he wants to obtain catalogs trom 


and when faced with a need for some particular kind of and try to give the 


GROUP ONE 
Major Commercial Sources 
Primarily Free Loan Films 


Assn: Association Films, Inc. Write near 
est library 
N.J.; 79 E. Adams St 
551 Turk St., San Francisco 2; 1915 
Live Oak St.. Dallas. 

Ideal Pictures Corp., 65 1 
St.. Chicago 16 


Chicago 3 


South Water 

Othees in 27 mayor 
Cities. 

JHO: The Jam Handy 
2821 E. Grand Blvd., 

Modern Talking Picture 
I> Rockeleller Plaza, New 
Branch offices: Athanta 3, Ga 
lo: Buthalo 2. N.Y: Cedar Rapids lit 
Charlotte vA Chicago II 
nate 2. O: Cleveland bi, O 
Colo 

Indianapolis 4d. Ind 


Organization, 
Detromw I. 


Boston 


Cancin 
Dathas | 
lex; Denver 9 Detroit | 
Harrisburg, Pa 
Kansas City 6, Mo: Los 
Memphis 7 Milwaukee 3, Wise 
Minneapolis 2, Minn; New Orleans 
12, La; Oakland 9, Cal; Omaha 2 
Nebr; Philadelphia 7 
St. Louw 5, Mo 
Washineton 5, 1.4 


Angeles 7 
lenn 


Pittsburgh 22 
Seattle 5.) Wash 


Movies U.S.A.. Inc. 729 Seventh Ave 
New York 10 

Princeton Film Center, [ne 
Princeton, N.J 

Rav: Reid HE Ray Film [ndustries, Tine 
2969 Fork Pkwy., St. Paul |, Minn 

RKO Radio Pictures, Inc 1270 Ave. of 
the Americas, New York 20. Branches 
in 20 mayor cities 

United World Films, Ine.. Castle Films 
M15) Park Avenue, New York 29 
O09 VW Washington Blvd. Chicage 
730 Nelrose Ave Hollywood 46 


GROUP TWO 
Educational Producers, Distributors 
Films Are for Sale or Rental 
AFF: A. BF. Films, Unc Rin. LOOT, 1606 

Broadway. New York 19 
Athena Films, Tne 165 W. 6th Se 
New York 19 


Carter Rd 


Brandon Films, Ine.. 200 We 57th St 
New York 19 

Brav Studios, Ine 729 Seventh Ave 
New York 19 


Broad at Elm, Ridgefield, 


Service, Inc., 
York 20. 


portation costs 


both wavs 


Communication Research 


37th St.. New York 16 
University of California, Uni 


Bureau of 
Inc., 13 E 

Cal U: 
versity. Extension. FS, 
Film Sales Dept Los 
Vis, Visual Dept., 2272 
Berkeley. 

Cathedral) Films, 110 N 
Wavy, Burbank, Cal 

Churchill Wexler Film Productions, 801] 
N. Seward St.. Los Angeles 38 

Colonial Williamsburg, 


Educational 
Angeles 24 
Union St 


Hollywood 


hilm = Distribu 

tion Section, Box S16. Williamsburg 
Va 

Columbia University, Press, Communica 
tion Materials Center, New York 27 

Cornell Film Co... 1501 Broadway, New 
York 18 

Coronet Films, Ine 
Chicago | 

EBF: Fncovcdlopaedia Britannica Films 
Irie 1150) Wilmette Ave Wilmette 
Hl. Write nearest library: 351 We ddst 
St.. New York 36 
Boston 16 101 
Atlanta Git 1123) 0 Central \ve 
Wilmette Hl 740 Crabtree Rd 
Birmingham, Mich: 472 StS8th St 
Willowick, Willoughby, OF 5625 
Hollywood Blvd., Hollywood 28: 2129 
N.E. Broadway, Porthind, Ore hdd 
Dragon St.. Dallas Tex 

Pi: Films, Ine 


pacdia 


Coronet Blde 


0 Huntington Ave 
Narietta Street 


bncvclo 


Filmas, dave Ad 


Subsidiary of 

Britannica 
dresses above 

FON: Films of the Nations Distributor 
Inc., 62 W. 45th St.. New York 36 

Frith Films, ISl6 N. Highland. tolls 
wood 2S 

Ganz, William J... fi 19th St 
New York 17 

Harding College 
Seares \rk 


Motion Picture Diy 


Visual 
Nassau St New 


Harmon Foundation, Div. otf 
Experiment, 110 
York 38 , 

IPB: International bilm Bureau. Suite 
MOS S10. 57 be Jackson Blvd., Chicago 

JHO: The Jam Handy Organization 
2821 bk. Grand Blyvd., Detroit I 

McGraw EHill soak Co bext-kilm 
Dept., 330 W. 42nd St., New York 18 

Scandia Films Inc., 220 W 
New York I. 


ind even in the case of “tree loan 


filias 


the user is usually expected to pay shipping charges one on 


Always plan your film programs well in advance 


source alternate tithes and dates 


YAF: Young America kilms, tne Is 
E. 41st St... New York 17 


GROUP THREE 
Sponsors Distributing Directly 
Most Films Are on Free Loan 


ABtna Life \thliated Companies, Public 
bducation Dept 11 
Ave.. Hartlord 15, Conn 

Alcoa Aluminum Company of 
Motion Proture Dept 
Pittsburgh 19 

AT & “F: 
graph Co 


harmington 


\merica 
SO] Gull Blade 
American Lelephone & Lele 
Information Dept. kilm 
Radio Display Das 1d5 
New York 
Svstem offices 
duPont: bob. duPont de Nemours & Co 
Motion Distribution, Wal 
mington OS. Del 
Esso: Standard Oil Go. 15 We. Solst St 
New York 19. Films available only in 
\rk Conn Del baa MMe Mal 
Mass., N.H N.] N.Y N( Pa 
a) Ie Denn., Vt., Va, W.Va 
thy! Corp., Chrysler Bldg.. 100) Park 
Ave., New York 17 


Broadway 


\pply to local Bell 


Picture 


Farm Bureau drisurance Companies, 216 
N. Thiel St.. Columbus bo, Ohio 

Field) S% Stream Publishing Co, Tine 
1 Madison Ave New York 22 

Ford) Motor Co... Film 
Schacter Rd Dearborn 


Library, S000 

Mich. On 

contact nearest kord oor Laneoln 
\iercury dealer 

GE: General Electric Co 
Section Adv. & Sales Promotion, 1 
River Road, Schenectady 9. NOY. Ov 


write nearest branch office 


Distribution 


\ttention 

Visual bducation Service 
G Mills: General \till Tive 
WO Second Aveo 


Pilin da 

brary Noninv ipolts 
\linn 

GM: General 


Purlolec 


W. Grand Blyd., Detroit 2: 1059 Mente 


\lotor Dept 


Relation bilin Section, S004 


Corp 


COTE! St San branciwsco 4 


Gull Oil Co. Galt Blde.. Pittsburgh 30 

Hollywood Filin baterprise Irv 
Sunset Bivd., Hollywood 

JH: Tnternational PRarvester Go. Tee 
ISON. Michigan Ave., Chicaeveo | 

IBM: Tnternational Pursine Machines 


bnidieott, NY 


hilin Labran 





M-M: Minneapolis Moline Power Impl 
ment Co., Minneapolis 1, Minn 

NAM: National Association of Manu 
lacturers, Motion Picture Dept 14 
W. 49th St.. New York 20 

NSC National Safety Council, Film 
Service Bureau, 125 N. Michigan Ave 
Chicago 

Santa Fe Railway, Film 
Jack on Blvd 

Shell Oil Company hast of Rockies 
Public Relations Dept., 50 W. 50th 
St New York 20. West of Rockies 
Motion Picture Dept., 100° Bush St 
San Francisco 6 

Shilin, Alan, Productions, 150 West 56th 
St. New York 19 

Sinclair Refining Co., Sales Promotion 
Dept 10 W. Olst St. New York 20 
Ofhices an Atlanta, Ga 
Kansas City, Mo; Ft. Worth, Tex 

Swank Motion Pictures, 614 N. Skinker 
Biva., St. Lous 5, Mo 

UAL: United Ai Lines, Adv. Dept 
United Ai Lines Bldg., Chicago 38 
Othices im mayor cities 

USR: United States Rubber Co., Adv 
Dept., 1250 Sixth Ave., New York 20 

Adams St 


jureau, SO | 


( hicavo j 


( bic iva 


Venard Organization, 702 8 
Poort 2, Hl 

Westinghouse Electric Co., Film Divi 
sion, Box 868, STL Wood St., Pitts 


burgh 30 


GROUP FOUR 


National Organizations 
Films on Free Loan or Rental 


AAA: American \utomobile Asso, Draft 
fe kneineerimge & Safety Dept 
Pennsyivania Ave. at 17th St.. Wash 
ington 6, 14 

Cancer: American Cancer Socrety 
Beaver St.. New York 4 

Dental: Ameriman Dental Assn, Dis 
Dental Health Education, 222 
Superior St, Chicago 11 

Heart: American Heart Assn 177) 
Broadway, New York 19 

Oil: American Petroleum Inst. 50 W 
Oth St, New York 

Boy Scouts of America, 2 Park Ave 
New York 16 

Christophers, Inc 
York 

Girl Scouts of the ULSO\.. Visual Aids 

fith St.. New York 35 


Miissourt 


Ik be. Sth St. New 


Service, 155 ] 


Lutheran Laymen’s League 
Synod, $558 8. Jetlerson Ave., St. Lous 
Ik, Mo 

Methodist Pfouaise 


Vids Dept. STO Broadway 


Visual 
Nash idle 


Publishing 


Denn 
Moody Bible Institute, 820 No LaSalle 
St Chicagae 10 
Highways: National 
Cont, Film Dept. 992 National Press 
Bld Washington 4, D4 


Highway Users 


TB: National Tuberculosis Assn 1790 


Broadway, New York 19 
Religious Film = Assn., Ine 22) Fifth 
\ve New York | 
major cities 
Workers Education Bureau, AFL, Suite 
SO1, 724 Ninth St.. N.W., Washington 
1, DA 


Offices in some 


GROUP FIVE 
Federal Government Agency Sources 
Films Available on Free Loan 


Farm Credit Administration. Write neat 
est’ district: office: Springfield, Mass 
saltimore, Md; Columbia, $.C.; Louis 
ville, Ky; New Orleans, La; St. Louis 
Mo; St. Paul, Minn; Omaha, Neb 
Wichita, Kan; Houston Tex; Berkeley 
Cal; Spokane, Wash 

Air Force: U.S. Write Public Informa 
tion Officer at mearest Air Material 
Command: Harrisburg, Pa; Sacramen 
to, Cal; San Antonio, Lex; Mobile 
Ala; Oveden Utah Macon Ga 
Oklahoma City, Okla 

Army: U.S. Army Pictorial Service Div 
Motion Picture Branch, Washington 
D.C. Write Signal Officer at nearest 
Army Area Headquarters: Ft. George 
(,. Meack Mid: New York 4; Ft 
McPherson, Ga; Chicago; San An 
tomio, Lex: San krancisco: Washing 
tom 25, D4 

Agriculture: U.S. Dept. of, Motion Pu 
ture Service, Office of Information 
Washington 25, 1.¢ 

Mines: U.S. Bureau of, Graphic Services 
Section, E880 Forbes St., Pittsburgh 13 

Fish: U.S. Fish & Wildlife Service, Dept 
ol the Interior, Washington 25, D.C 
Write nearest Regional Director: Al 
buquerq uc NM \thanta » Ga 
Minneapolis Minn: Portland 14 
Ore 

Forest: U.S. Forest Service, Washington 


25, D« Films on deposit im state 





CHECK YOUR LOCAL 
SOURCES 


@ State colleges and universities 


usually have film libraries, and 
will loan films to groups in the 
state They often stock both 
educational and sponsored sub 
jects, and will supply catalogs on 
lists. Tmo many cities there are 
commercial film tibranies with 
films of all Kinds. Phese may 
Viotion 


Pictures in th Classificd tele 


usually be found under 


prtneonne directors 











university extension division libraries 
or write regional offices in: Albuquer 
que, N.M.; Atlanta, Ga; Denver, Colo 
Juneau, Alaska; Milwaukee, Wis 
Mont; Ogden, Utah; Phil 
adelphia, Pa; Portland, Ore; San 


Missoula 


Francisco. 

Navy: U.S. Motion 
Office of Public Information, Execu 
tive Office of the Secretary, Navy De 
partment, Washington 25, D.C. Write 

Information at 


Picture Section 


Assistant for Public 
nearest Naval District: Boston 10 
New York 7; Philadelphia 12; Norfolk 
1, Va; Charleston, $.C; New Orleans 
12; Great Lakes, Ill; San Diego 30 
Cal; San Francisco 2; Seattle 99 
Wash; Washington 25, D.C 

il: U.S. Soil Conservation 
Write nearest office: South Agriculture 
Bldg., Washineton 25, D.C.; P.O. Box 
713, Lincoln, Nebr; P.O. Box 1348 
Albuquerque N.M; Island 
Portland 18, Ore; Center Bldg., Upper 
Darby, Pa; Spartansburg, S.C; P.O 
box = TS9R, Ft. Worth, Tex; 431° N 
Plankington Ave., Milwaukee 3, Wisc 


Service 


Swan 


GROUP SIX 
Foreign Government Film Services 
Most Films for Sale or Rental 


Australian News and Information Bu 

reau, 6360 Filth Ave., New York 20 
British Information Services, 30> Rocke 

feller Plaza, New York 20. Other 
Chicago, San Francisco 
Washington, D.C. Consulates in) Bos 
Angeles 


offices in 

ton, Detroit, Houston, Los 
Seattle 

Canada: National kilm Board of Canada 
1270 Avenue of the Americas, New 
York 20; 400° W Madison Ave 
( hicago ) 

Pravel Film = Libraries. Ad 
dresses above 

UN: United Nations, Films & Visual 
Information Division New — York 
Official regional distributors: Win 
M. Dennis Film Libraries, 25060'2 W 
7th St 
ley & Co., Suite 632 Woodward Build 
ing, Washington 5, D.C; The Distrib 
utor’s Group Inc., 756 W. Peachtree 
St. N.W Atlanta, Ga: Delta’ Visual 
Service, 815 Povdras St.. New Orleans 
Stanley Winthrop’s Inc., 20° Shawnut 
St.. Boston 16; Eneleman Visual Ed 

1754.50 Woodward 

Swank Motion Pi 
Skinker Blvd., St 

kducation 


Canadian: 


Los Ange les ) Rov (, Pepper 


ucation® Service 
\ve Detrow | 
tures Inc., 614 N 
Louts 5: Cousino Visual 
Service [ne 2325 Madison Ave 
Poledo, Ohio; Southwest Soundtilms 
123 S. St. Paul St Dallas I: and all 
flour offices of Association Films, [ne 


listed under Assn, group | 








IMPROVE YOUR 
16MM SHOWINGS 


with the 


Audio-Visual 
Projectionist’s 
Handbook! 


\ graphie and colorful 


illustrated guide to: 


Phe Projectionists Job 
Before the Showing 
Starting the Pieture 
During the Showing 
Ending the Picture 
\fter the Showing 


Projector Care & Lubrication 


School. business and commu 
nity groups throughout the na- 
tion have endorsed this  illus- 
trated, easy-to-use handbook of 
correct. projection procedures. 
Contains hundreds of useful 
ideas on showmanship. projec- 
tor care, film damage preven- 
tion, room design. Plastic- 
bound and completely illus: 
trated. 


ONE DOLLAR 


Lse This Convenient 


Order Form Today ! 


BUSINESS SCREEN 
7064 Sheridan, Chicago 26 


Please send copies of the 
Handbook at $1.00 each, plus 
postage. Payment is attached 
herewith. 

Name 

Org.: 


Address 


City 








A NATIONAL DIRECTORY OF 
VISUAL EDUCATION DEALERS 





EASTERN STATES 





* DISTRICT OF COLUMBIA «+ 


Brenner Photo Co., 933 Penn 
Ave. N.W. The complete Pho- 
to Dept. Store. 


Jam Handy Organization, Inc., 
1730 H. Street, Washington 6. 
* NEW HAMPSHIRE « 
A. H. Rice Co., Inc., 78 West 
Central Street, Manchester. 
* NEW JERSEY « 


Slidecraft Co., South Orange, 


* NEW YORK « 
Association Films, Inc., 35 West 
15th St., New York 19. 


Council Films, Ine., 50 N. Main 
St., Homer, N. Y. 


Jam Handy Organization, Ine., 
1775 Broadway, New York, 
a 

Visual Sciences, 599SH Suffern. 

¢ PENNSYLVANIA « 

Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22 


Karel Sound Film Library, 214 
Third Ave., Pittsburgh 22. 





SOUTHERN STATES 





¢ FLORIDA «+ 


Norman Laboratories & Studio, 
Arlington Suburb, Jackson- 


ville 7. 


* LOUISIANA + 


Jasper Ewing & Sons, 725 Poy- 
dras St., New Orleans 12 


¢ MISSISSIPPI + 
Jasper Ewing & Sons, 227 S 
State St., Jackson 2. 
* TENNESSEE 
Southern Visual Films, 686-689 
Shrine Bldg., Memphis. 





MIDWESTERN STATES 





* ILLINOIS «+ 
American Film Registry, 24 E 
Eighth Street, Chicago 5. 
Association Films, Ine., 206 S 
Michigan Ave., Chicago 3. 
Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chi 

cago 1. 
Swank Motion Pictures, 614 N 
Skinker Blvd., St. Louis 5, Mo. 


* IOWA °« 


Ryan Visual Aids Service, 
Main St., Davenport 


* MISSOURI «+ 


Swank Motion Pictures, 614 N 
Skinker Blvd., St. Louis 6 
Mo 


* MICHIGAN * 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 
j fe 


° OHIO - 


Academy Film Service, Inc., 
2300 Payne Ave., Cleveland 


14. 


Sunray Films, Ine., 2108 Payne 
Ave., Cleveland 14 


Jam Handy Organization, Inc., 
310 Talbott Building, Day 


ton 2 





WESTERN STATES 





¢ CALIFORNIA « 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 
28, 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los 
Angeles 28. 

Association Films, Inc., 351 


Turk St., San Francisco 2 


* OREGON + 


Moore's Motion Picture Service, 
306 S.W. 9th Avenue, Port 
land 5. 


¢ TEXAS e 
Association Films, Ine., 1915 
Live Oak St., Dallas 1. 


Audio Video, Incorporated, 4000 
Ross Avenue, Dallas 4, Texas 

Gieorge H. Mitchell Co., 712 N 
Haskell, Dallas 1. 


¢ UTAH - 
Deseret Book Company, 44 E 
e 


So. Temple St., Salt Lak 
City 10. 





CANADA 





\udio- Visual Supply Company, 
Toronto General Trusts Build 
ing, Winnipeg, Man 








Kodak announces... 





3 brilliant new Pageant models 
...and a heavy-duty silent pro- 
jector for critical movie analysis 


The Pageant is the projector that has revolu- 
tionized 16mm. sound projection... the first 
compact projector with the optical and tonal 
excellence of full-scale 16mm. equipment... 
the first to offer permanent prelubrication—an 
exclusive 16mm. feature that eliminates com- 
pletely the chief causes of projector breakdowns! 

At just $400, the Pageant is still the economi- 
cal top-choice projector for average 16mm. 
sound-and-silent projection. But now from 
Kodak have come four more projectors—each 
“tailor-made” to meet a particular 16mm. pro- 
jection requirement. See your Kodak Audio- 
Visual Dealer about a demonstration—or use 


the check slip below for further information. 


NEW Kodascope Pageant Sound 
Projector, Model AV-0O71, with 
Pius-40 Shutter A super-brilliant 
version of the standard Pageant, 
it incorporates an extremely ef- 
ficient two-bladed shutter which 
provides vastly increased illumina- 
uion—more than 40% greater than 
the sound-and-silent projector 
Ideal for projection under difficult 
conditions...in  hard-to-darken 
rooms, in halls or auditoriums... 
uherever extra image brilliance, 
long screen “throws,” or unusually 
large picture areas are required. 
$400. Sound prosection only. 





NEW Kodascope Pageant Sound 
Projector, Model AV-151, with 15- 
watt amplifier Features an extreme- 
ly high-fidelity amplifier, the extra 
capacity of the 12-inch Kodak 
De Luxe Speaker, and provision 
for the finest sound fidelity ob- 
tainable with a 16mm. portable 
projector. Ample power output 
and speaker capacity for auditori- 
um projection... .plus separate 
bass, treble, and fidelity controls 
for unmatched sound quality in 
cramped quarters as well as in 
spacious auditoriums. $530. 
Sound-and-silent projection, 


Prices subject to change without notice 


For top sound coverage in acoustically 





NEW Kodascope Pageant Sound 
Projector, Model AV-151E, with 
Plus-40 Shutter and 15-watt am- 
plier Combines increased light 
output produced by Kodak's Plus- 
40 Shutter with the precise tone 
and volume features of the Model 
AV-151. No other portable pro- 
jector gives you such brilliant 
screening—even on long throws— 
plus such excellent tonal quality 
at all volume levels. The Pageant, 
Model AV-1S1E, is capable of 
meeting every 16mm. requirement 
short of a theater-type installation. 
$530. Sound projection only, 





NEW Kodascope Analys? Projector 
Heavy-duty silent projector de- 
signed to meet the critical require- 
ments of L6mm. motion-picture 
analysis... ideal for such fields as 
time-and-motion study and sports 
analysis. Features a heavy-duty re- 
versing mechanism operated from 
a remote-control switch on a 5- 
foot cord, Separate motor drives 
blower at constant speed, per- 
mitting repeated, instantaneous re- 
versals without film or projector 
damage. With Daylight Projec- 
tion Viewer, for desk-top movie 
study, $295. Sclent projection only, 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Please send name of nearest Kodak Audio-Visual Dealer. Complete infor- 


difficult locations, you can step up volume 
without distortion with the inexpensive 
Kodak Multi-Speaker Unit... 3 addi- 


() Pageant Model 


V4 


mation on equipment checked: (_) Standard Pageant 
AV-071 () Pageant Model AV-151 () Pageant Model AV-ISIE 
() Kodascope Analyst (| Kodak Multi-Speaker Unit 


tional speakers in matching case. Simply 


plug into any Pageant. 


MOTION-PICTURE PROJECTORS 


for every audio-visual need 


NAME 





ORGANIZATION 
STREET 














